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We all want to see what’s working now in membership 
sites, and get some inspiration for how we can do better 
with our own sites.

In this PDF you’ll find examples of recurring membership 
sites, paid and free online courses, and a slew of 
different types of industries.

Our hope, as creators of a WordPress plugin for online 
courses and membership sites called AccessAlly, is that 
you’ll be able to take what works and make it your own.

Enjoy these screenshots!

-Nathalie & the whole AccessAlly team

https://AccessAlly.com 

More Membership Site Examples To Inspire You
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1 When you use 
powerful 
presentation tools 
to teach your 
online course 
material, you 
increase the 
impact it has on 
your students.

HOW TO PRESENT 
MATERIAL
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Teaching online courses and running membership sites

takes a specific skillset. 

Look through this section to get new ideas  
for presenting your course material.



CUSTOM LOGIN 
PAGE

The experience of your online 
course begins the moment 
your student lands on the 
login page. 

Adding details like brand col-
ors, images, logos, etc., are 
all great elements to include. 

Screenshots: Sigrun & Self Made Hub



MODULE 

ORGANIZATION

Map out and create your 
course content, to reduce 
overwhelm for you as the 
course creator and the stu-
dent as the participant. 

Use modules to break up 
longer lessons, and keep 
things organized.

It’s a good way to help your 
students stay oriented and ex-
cited about what’s ahead.

Screenshot: Uncage Your Business



MODULE 

ORGANIZATION

(continued)

Modules don’t have to be nu-
meric and build on each 
other sequentially. 

Some are simply “parts” of 
the course as a whole...

Like in this example of a site 
teaching English as a second 
language to kids.

Screenshot: Burton’s English School



Screenshot: A League of Her

MODULE 

ORGANIZATION

(continued)

Modules are what you make 
of them. You might release 
one new module per month 
for a monthly membership, 
for example. 

Use site navigation to show-
case most relevant or impor-
tant modules or courses.

http://leagueofher.com/
http://leagueofher.com/


VIDEO  
BOOKMARKS

Udemy.com is very video-
focused... which can be a 
huge roadblock for students 
who don’t have a ton of time 
to spend learning. 

Video bookmarks allow you 
to take notes that are time-
stamped into the video. 

These notes are easily  
accessible later on if you 
want to go back and  
study.

Screenshot: Udemy



VIDEO  
DISPLAY

You can insert videos for dif-
ferent reasons: whether that’s 
a welcome video tour, or a 
video overview for each 
course lesson or module. 

Videos can make for great 
learning mediums, but they 
also help you connect more 
personally with members.

Screenshot: Eden Fried & Lindsay Preston

http://edenfried.com
http://edenfried.com
http://www.lindsayepreston.com/
http://www.lindsayepreston.com/


MAKE IT EASY TO 
ACCESS COURSE 
SUPPLEMENTS

Does your online course in-
clude a variety of downloads 
and additional material?

If so, you might add a section 
where students can see at a 
glance what supplements are 
included, so they can down-
load it all at once.

Screenshot: Udemy



SHOW PROGRESS

Give students extra motiva-
tion to keep going by show-
ing them how far they’ve 
come.

You can do that using a pro-
gress tracking bar, pie chart, 
or numeric indicator.

This taps into completion bias 
to help us keep going and fin-
ish what we started.

Screenshot: The Media Method

https://shetakesontheworld.com/products-and-programs/
https://shetakesontheworld.com/products-and-programs/


SHOW PROGRESS

(continued)

Giving members a visual 
helps people quickly jump 
back into the course or mem-
bership site when they come 
back in. 

Screenshot: Page Strategies

https://pagestrategies.com/
https://pagestrategies.com/


QUIZZES

Adding a quiz to your online 
course adds a fun, interactive 
element to the material. 

Quizzes also allow you to 
find out how well your users 
have grasped course 
concepts...and can even show 
your students what the best 
“next step” is for them to 
take.

Screenshot: AccessAlly

http://accessally.com
http://accessally.com


2 Examples and 
ideas to help you 
increase your 
online course and 
membership site 
sales.

HOW TO SELL 
MORE
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In this section you’ll find examples of proven strategies 
to increase sales for your online courses and membership site.

Use these ideas to design and strengthen your own sales strategy  
so you can earn more money and make a bigger impact  

with your online courses.

 



SMART ORDER 
FORMS

Smart Order forms are  
designed to easily capture 
the user’s information.

As soon as the user clicks the 
“next” button, their name 
and email is sent to your mar-
keting automation system. 

Capturing the name and 
email address early on in the 
checkout process gives you 
the ability to create ad-
vanced automations, like 
Abandoned Cart followup  
sequences.

Screenshot: AccessAlly

https://ambitionally.com
https://ambitionally.com


CROSS-SELLING  
DASHBOARDS

Showcase all of your courses 
and membership levels in one 
dashboard, with greyed out 
or colored icons to differenti-
ate between what the client 
has access to and what they 
can purchase.

This set up increases cross-
selling, without a ton of email 
marketing.

These dashboards are super 
flexible, too.

Screenshot: Market Like a Nerd

https://marketlikeanerd.com/
https://marketlikeanerd.com/


DYNAMIC 
DASHBOARDS

Dynamic dashboards 
are designed to connect  
clients with your entire 
collection of online courses.

They also create easy,  
organic upsells, since your stu-
dents will be intrigued about 
the courses they don’t have 
access to. 

It’s a win-win for you and 
your students.

Screenshot: Saida’s School of Sensuality

http://saidadesilets.com/school/
http://saidadesilets.com/school/


ENLIST THE HELP 
OF AFFILIATES

Adding an affiliate center to 
your membership site makes 
it easier for happy members 
to become advocates.

Put all of the resources affili-
ates need in one place: links, 
stats, graphics, and swipe 
copy.

It’s easy to do with the help 
of AccessAlly.

Screenshot: Sarah Hart

https://accessally.com
https://accessally.com
https://sarahhart.ca
https://sarahhart.ca


THE AD-FREE  
UPSELL

Alison.com is a hub for online 
training. As part of that, you 
can get access to some 
courses for free.

The caveat? 

In the free version, your 
course is peppered with ads.

Good news for students: it’s 
quick and easy to get rid of 
them...if you have a credit 
card handy!

Screenshot: Alison.com

http://alison.com
http://alison.com


EASY SHARING, 
FREE MARKETING

Adobe KnowHow thinks out-
side the box when it comes to 
getting more visibility (and 
sales!) for their online 
courses.

By putting social share but-
tons front and center, they en-
courage excited students to 
share the good news about 
their course material. 

It’s free marketing, and it 
works.

Screenshot: Adobe KnowHow & AccessAlly

https://www.adobeknowhow.com/
https://www.adobeknowhow.com/
http://accessally.com
http://accessally.com


3 The more your 
students can 
interact with the 
course  
material (and 
each other!) the 
easier it will be 
for them to retain 
information.

HOW TO KEEP 
PEOPLE ENGAGED
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In this section, you’ll find ideas to help you keep your students  
engaged and motivated to complete your online courses.

Don’t worry, with AccessAlly this type of functionality is built-in, 
you just add your personal touch.



PERSONALIZED

CONTENT

The more personalization you 
can add to your courses, the 
better. 

Common personalization 
methods include merge fields 
and conditional content...

but you can also add wel-
come content that appears 
when users first log into the 
site, and disappears as they 
become more familiar with 
your online course area.

Screenshot: Marketing from Within

https://marketingfromwithin.com/
https://marketingfromwithin.com/


CHECKLISTS

Checklists serve multiple pur-
poses inside your online 
courses.

First and foremost, they help 
keep your students oriented 
and motivated.

But checklists also give you 
the ability to track a students’ 
progress through the course 
so you can help them when 
they get stuck or congratulate 
them when they finish.

Screenshot: Melissa Cassera

http://melissacassera.com/
http://melissacassera.com/


MEMBER  
DIRECTORY

If you would like to establish 
a vibrant community inside 
your course area, 
a searchable member  
directory might be a good  
option.

Users can create custom pro-
files and connect with each 
other for support and  
camaraderie.

Screenshot: AccessAlly Demo



PUBLIC  
DIRECTORIES

Members-only directories are 
great for membership sites 
and online courses, but they 
don’t need to be kept under 
lock and key.

If you have members that you 
want to showcase to the 
world at large, you can easily 
do so with AccessAlly’s built-
in member directory.

Screenshot: Lake Chelan

https://ambitionally.com/features
https://ambitionally.com/features
https://www.lakechelan.com/
https://www.lakechelan.com/


TRACK PROGRESS

Progress tracking helps keep 
your students oriented and 
motivated to complete course 
material. 

In this example, Khan  
Academy breaks down the 
progress into bite-sized 
pieces so you can see exactly 
what you’re going to  
accomplish as you work  
through the course.

Screenshot: Khan & Denise Duffield-Thomas

https://www.khanacademy.org/
https://www.khanacademy.org/
http://luckybitch.com
http://luckybitch.com


NOTEBOOKS FOR 
STUDENTS

The course layout on 
Lynda.com makes it easy for 
students to take notes as 
they’re going through course 
videos.

All notes are saved automati-
cally and easily accessible 
any time you want to look 
back and remember what 
you learned.

Screenshot: Lynda.com



HOMEWORK &  
RESPONSES

Sometimes you need course 
participants or members to 
be able to submit questions, 
homework, or personal up-
dates.

That’s where an LMS like  
AccessAlly can come in to 
help facilitate this discussion 
and homework review proc-
ess.

Screenshot: AccessAlly

http://accessally.com
http://accessally.com


POINTS SYSTEM

Point systems are an exciting 
way to reward students for 
achieving goals. 

They can also be used to  
encourage users to stick 
around and engage  
with your other courses 
and products.

Screenshot: Online Courses Academy

https://onlinecoursesacademy.com
https://onlinecoursesacademy.com


POINTS SYSTEM

(continued...)

The great thing about creat-
ing a “credit system” or 
points system is you get to 
call your points whatever you 
like.

In this example, they’re 
called “hearts” but they 
could easily be stars, tokens, 
coins, or anything else you’d 
like.

Screenshot: AccessAlly



COURSE  
DISCUSSION

Your students will love the  
opportunity to chat with each 
other about course material, 
ask questions, and share in-
sights.

The more chances they have 
to think through the various 
facets of your course lessons, 
the easier it will be for them 
to retain the information.

Screenshot: Khan Academy



FORUMS

If you decide to organize a 
forum inside of your member-
ship site (as opposed to a 
Facebook group, for exam-
ple) then you’ll love this exam-
ple.

It’s helpful to think through 
the different stages at which 
members will be engaging, 
from their first week to their 
umpteenth month. 

Screenshot: Member Site Academy

https://www.membersiteacademy.com/community/
https://www.membersiteacademy.com/community/
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Now that you’ve gotten your hands and eyes on more examples of successful  
membership sites and online learning experiences...

It’s time to take action. Make note of the most pressing needs of your  
clients, and let AccessAlly handle the tech for you.

NOW IT’S YOUR TURN

http://accessally.com
http://accessally.com

